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Facts

• Storebælt is a 19 km combined road and rail bridge connecting East and West 

Denmark.

• Opened for service in 1998 and replaced  two ferry lines.

• Toll levels:

– Motorcycles 16 €

– Passanger Cars 31 €

– Lorries,   <10 meters 91 €

– Lorries,10-19 meters 144 €

• 30.000 cars a day in average:

– 55 % is business (45 % cars and 10 % lorries)

– 45 % is leisure traffic  



BroBizz  -
On board unit

Marketing objectives



Benefits

• Improve the capacity of our toll station.

and

• Change our costumer relations from anonymous costumers to contract 

costumers



– Creates a cost-effective communication platform (e-mail)

– Increased sales opportunity (electronic newsletter)

– Higher degree of costumer loyalty



Our marketing process

Create attention for 
BroBizz

Contract with
costumer plus 
e-mail adress

Inspiration 
for more 

travel



Sanne interups national television









Results

• From 2007 to 2010 we have increased the number of BroBizz costumers from 

250.000 to 500.000. We are in 20 per cent of all Danish passenger cars.

• Our electronic newsletter is delivered to 250.000 club-members. 

– 35 % opens and 25 % reads one or more articles.

• In 2009 we have an increase in leisure traffic on appr.  2 percent in a 

decreasing market!


