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Fatalities number on SIAS GROUP NETWORK
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Spared lives on SIAS network yearly fatalities compared to 2001



SAFIER INFRASTRUCTURE

ITS IMPLEMENTATION

TRAINING

REASEARCH AND TESTS



HUMAN FACTOR

An informed driver shall adobt a
suitable driving behavior.



SPIRIT OF THE CAMPAIGN

STRESSING:
Good driving behaviours
Risky driving behaviours

USE OF COMIC-STRIP TECHNIQUES

RAPID MESSAGES
Easily seen at a glance



FACTS, FIGURES AND IDEAS FOR
THE CAMPAIGNINTERNET SITES:

www.autostradafacendo.it
1.700 pages

150 articles and news items

350 film clips

110 photographs

Interviews dedicated to the

campaign in newspapers:
Il Giorno: 8 editions
Le Strade: 12 editions
Il Secolo XIX: 4 editions
Regional RAI broadcast on TV with a weekly survey on road safety



FACTS, FIGURES AND IDEAS FOR THE CAMPAIGN

IDEAS DEDICATED TO
YOUNG PEOPLE:

Journalism championship:
10,000 students included

79,000 copies of brochure
‘Safety Snapshots’
distributed ai schools in
Italy

Scholastic training
programs: 15 schools
included



FACTS, FIGURES AND IDEAS FOR
THE CAMPAIGN



SIAS GROUP

CAMPAGNA PER LA SICUREZZA STRADALE
‘PUT YOURSELF BEHIND THE STEERING WHEEL OF LIFE’


