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The importance of road safety for
customer satisfaction

What are customers scared of?
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How satisfied are
customers with safety
on Austrian

motorways?
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When do customers feel less
safe?
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W BEHAVIOUR OF OTHER DRIVERS 2
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* reckless driving
* not enough distance

* speeding

» Wish for more control, communication and guidance

Source: ASFINAG safety study 2022, mindtake HOSTED BY Al S I F | i I N |A | G



144

W VERY SCARY: CONSTRUCTION SITES | et
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...due to narrow lanes

* next to lorries
* bad weather
* long construction sites

» Length of construction sites as important emotional factor
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Communicating existing safety measures in tunnels would make customers
feel better!
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Measurement of Customer

Satisfaction

Customer Orientation Deciding on actions together

Implementation with senior management and

P rog ram functional leads

Including Customers in

decision process
(Market Research)
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