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5th ASECAP MARKETING WORKSHOP 

WELCOMING

Bil l  Halkias 

Vice President ASECAP 

President Hellastron

Welcome/03.05.2018_Bill Halkias 5th_Marketing Event.pptx


ASECAP Introductory message 

K a l l i s t r a t o s  D i o n e l i s  

ASECAP Secretary General
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1 s t P a n e l :  

E m a n u e l a S T O C C H I  

AISCAT

Keeping the link with customers:                

Innovative mobility services 

M o d e r a t o r :  
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1 s t P a n e l :  

Keeping the link with customers: innovative mobility services 

M o d e r a t o r : E M A N U E L A  S T O C C H I ,  AISCAT

Keynote speech: 

Crisis Management and Communication: Challenges to customer satisfaction 

in the face of large scale events negatively impacting toll road operations 

S k y l a k a k i s  N i k o l a o s ,  S k & P C O N S U L T ,  H E L L A S T R O N

- Communication toward customers in bad weather conditions (snow falls)
M a l i k a  S e d d i ,  A S F A

- Keep Moving 
F r a n c i s c o  E s t e v e s ,  B R I S A ,  A P C A P

- IBTTA campaign and US examples on communications

E m a n u e l a  S t o c c h i ,  I B T T A  I m m e d i a t e  P a s t  P r e s i d e n t
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1st Panel/1 - Keynote - Hellastron/1st - 5th ASECAP Marketing Workshop _Keynote_Nikos Skylakakis.pptx
1st Panel/2 - ASFA/ASFA _winter maintenance  VF pptx.pptx
1st Panel/3 - APCAP/ASECAP Mkt 2018 - Keep Moving_FranciscoEsteves.pptx
1st Panel/4 - IBTTA/For Ema -- IBTTA comm campaign.pptx
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Lunch

1,5 Hour 

14:00 2nd Panel 



2 n d P a n e l :  

M a l i k a  S E D D I  

ASFA

Innovative actions/initiatives that toll road 

operators are undertaking to expand and 

improve their services/ operations/ 

communications towards customers 

M o d e r a t o r :  
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2 n d P a n e l :  

Innovative actions/initiatives that toll road operators are 

undertaking to expand and improve their services/ 

operations/ communications towards customers. 
M o d e r a t o r : M A L I K A  S E D D I ,  ASFA

- Interaction with motorways to improve capillarity

R a m o s - C a t a l i n a  I v a n  S a t a p ,  A 4  &  A 2 1  M o t o r w a y s ,  A I S C A T

- Via Verde Digital Ecosystem
N u n o  S e q u e i r a ,  B R I S A ,  A P C A P

- Customer Journey 2.0 – Digital Vignette

W e r n e r  F r i t z ,  A S F I N A G

- AWSA social and educational campaign: "Highway to School – 360 edu

activation“
K w i a t k o w s k a  Z o f i a ,  A u t o s t r a d a  W i e l k o p o l s k a  S A ,  P A K
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2nd Panel/1-AISCAT/presentazione Atene.pptx
2nd Panel/2-APCAP/ASECAP2018- Social Media.pptx
2nd Panel/3-ASFINAG/201805_ASECAP.PPTX
2nd Panel/4-Pak/AWSA_Highway_to_School_03.05.2018.pptx


EETS - Marketing EFC

K l a u s  R I C H T E R

D i r e c t o r  G e r m a n y

A x x e s  
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Axxes/ASECAP Marketing Workshop - Axxes 2018 full.pptx


CLOSING REMARKS

Concl us i ons  and  Key  Messages
b y  t h e  M O D E R AT O R S

Moderator:    M a l i k a  S E D D I

2 n d   P a n e l  

1 s t   P a n e l  

Moderator: E m a n u e l a S T O C C H I  

K e e p i n g  t h e  l i n k  w i t h  c u s t o m e r s :  
I n n o v a t i v e  m o b i l i t y  s e r v i c e s  

I n n o v a t i v e  a c t i o n s / i n i t i a t i v e s  t h a t  t o l l  r o a d  
o p e r a t o r s  a r e  u n d e r t a k i n g  t o  e x p a n d  a n d  i m p r o v e  
t h e i r  s e r v i c e s /  o p e r a t i o n s /  c o m m u n i c a t i o n s  t o w a r d s  
c u s t o m e r s  
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5 th ASECAP 

MARKETING WORKSHOP 

Thank you
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