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Measuring satisfaction from 2009
New methodology from 2014 Change of methodology -
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Sample in 2015 reflects the actual

traffic on Slovenian motorways
Quotas for domestic / foreign drivers and light / heavy

vehicles

Pre-defined quotas according to internal DARS data:

100 %

@ All drivers

55 % @ Heavy vehicles

@ 45 % Light vehicles
' l ®
35% 65 % 53 % 47 %
Domestic Foreign Domestic Foreign

@




Increased satisfaction with all factors in
2015 compared to 2014
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Foreign drivers are more satisfied with
Slovenian motorways

General satisfaction with Slovenian motorways: Average
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Who are regular users of Slovenian
motorways?
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O
Traffic ways of domestic drivers of
heavy vehicles

Starting point: Final destination:

m Most of domestic drivers of
heavy vehicles start their
journey in Slovenia

22% Slovenia

= 13% ltaly
84% Slovenia &

m Domestic drivers of heavy
vehicles drive 52 % of all their

— 10% Austria . . .
- journeys outside Slovenia

= ::% 9% Germany
o Serbia m Average length per journey is
496 taly = = 3% Croatia 980 km; for journey SI.ovenia —
4% Germany - ;; ;’:af:"e Slovenia: 356 km, for journey
3% Austria s 3% BiH Slovenia — outside Slovenia:

2% Croatia 2% France

1.158 km

11% Others
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Traffic ways of foreign drivers of heavy M

vehicles

Starting point:

19% ltaly

18% Hungary

16% Romania

11% Poland

10% Croatia

5% Serbia

4% Austria
4% Slovakia

3% Germany
3% BiH

3% Others
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Final destination:

43% ltaly

1% Germany

1% Croatia

4% Romania
0,4% Slovenia

4% Hungary

2% Poland
2% Ukraine

1% Others

m Foreign drivers of heavy vehicles
most often start their journey in Italy,
Hungary and Romania, followed by
Poland and Croatia

m Italy is final destination for most of
foreign drivers of heavy vehicles
from various starting countries

m Average length per journey is 1.697
km



What factors are more important for
particular socio-demographic group?

m REST AREAS are more important to:

men, drivers between 35 and 64 years and
employed

m SIGNAGE is more important to:

women, retired

m TRAFFIC FLOW is more important to:

women




Who are more satistfied drivers?

m Men and drivers between 35 and 64 years are
more satisfied with QUALITY OF CARRIAGEWAY

m Women are more satisfied with NUMBER OF
REST AREAS.

m Drivers between 35 and 64 years and
employed are more satisfied with TRAFFIC
FLOW AT ROADWORKS
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Radio and internet are the most
important sources of information

How do you get information on the conditions on motorways in Slovenia?

2014 @ 2015 () * @ A ‘ @

Internet || 25% [ 133% se%  HH 27% I 30% M 23%
National radio station ::| 34% [ ]28% PN 54% I 52 I 8% B10%
Overhead digital signs on motorways 1 22% H11% MWi7% H9% B 40%
GPS device |_127% [ 120% | 4% W 15% N 44% M 19%
Friend | 13% [ 15% N10% M 16% | 3% M 25%
Other radio stations | [ 12% M 24% M 18% | 2% 7%
Other radio stations | O 11% 7% M 22% I 8% B 9%
Mobile application [] 7% 0 7% I 6% 7% M 13% I 4%
Call to Traffic information center _] 4% | 5% Fi11% B10% 1 0,3% | 1%
Automobile Association of Slovenia | 204 1 4% I 7% B10% 1% | 1%
Teletext :] 4% I 4% 16% I 4% | 3% | 2%
Messaging device Info@tel | 29 | 2% | 1% I 5% | 1%
Others | 0 4% 10,5% I 4% | 2% B8%
I do not look for information 70, M 8% | 30% | 106 W 20% 7%

* Not all sources of information were asked in 2014



Number of users of social media in
Slovenia
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DARS social media

Purpose

m direct, up-to-date and accurate information for users
m two-way communication with users

Objective

m providing information /Traffic info and raising awareness of the
users (correct and safe use of motorways)

® increasing the company's reputation



YouTube: DARS d.d.

m created end of 2013

m average of one video per month (mainly about work on the motorways,
correct and safe use of motorway)

m videos are linked to Facebook, Twitter and web page (www.dars.si)

Priprava vozila na zimo in skrb zanj v zimskih razmerah

Ty CARS o

= E 2.068



https://www.youtube.com/channel/UC_OXj6hMVxcLN6ywg3AmJKQ

Facebook: Vozimo pametno

m created end of 2012
m primarily for posting news on the correct and safe use of motorways

m average 15 to 20 posts per month

m number of ,likes”: 30.226 (on 2.2.2016)

Vozimo pametno
Education

Timeline Aoout FNows YouTube More -


https://www.facebook.com/Vozimo.pametno

Twitter: @DARS S|

m created in autumn 2012

m primarily for posting traffic
information

Towocts Twaos S replcs Phoes 5 vdaos
DruZba za avtoceste 3 ’

B average 15 pOStS per day (mOStly = e i B
. . Yo DPARS Kake pravilno voziti v megli? Napotki
trafflc, some corporatlve) E1 s9e2a cvre s zmanjati hitrost. varnostna razdalja, ..

Vec. bil.iyfwee By

m 1.190 followers (as of 2.2.2016)

Ovuda ¢ enloowals L0 '

DARS KONEC dogedka: (A1 Maribor - Ljubljana:
Nesreda) ridars fpromet DARS su/?
tweet=-202375


https://twitter.com/dars_si

The most popular tweet

®m Impressions: 11,446
m Link clicks: 81
m Likes: 77



DARS social media strategy for 2016

m two Twitter accounts: traffic vs. corporative

m Youtube Dars channel: more info on the reasons for road work and
road closures, thereby increasing the understanding and tolerance
of our presence on the motorways

m two Facebook accounts: traffic vs. corporative

m increasing the number of users, primarily internal public (DARS has
1,246 employees)



Thank you

for your attention!




